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Expanding Towards Better Wellbeing

The large boom in petroleum revenues, the increased
commitment to healthcare demonstrated in national
development plans, and the rising public health needs and
expectations have converged to cause a rapid expansion in
the medical services and technology transfers in the Middle
East in the past decade. Saudi Arabia, for example, is one
of the world’s largest importers of medical equipment and
hospital management services. The Saudi health sector is
facing new challenges to keep up with rapid demand as its
rapidly rising population of 22.7 million is growing by 3.5%.

Currently the region’s health market is mounting with an
annual rate of 16% and is estimated at around USD 76 billion,
which makes it one of the world’s most attractive markets for
hospital equipment and services companies. The total market
for pharmaceuticals in the MENA nowadays exceeds USD 6
billion per year, it has been going through some fundamental
changes ever since the early ‘80s.

The United Arab Emirates (UAE) is a small but wealthy
collection of oil-rich states in the Middle East. The provision
of healthcare is of a very high standard, with an extensive
system of hospitals and clinics. This progress is clearly reflected
in the positive changes in health statistics which indicate
that the UAE have taken their place among the developed
nations of the world. Given the relatively recent nature of the
UAE's wealth, capital projects are still continuing, making the
country an expanding market for the whole range of medical
equipment and supplies.

The Levant region was for a short time affected by the
middle east political conflicts but was soon enough able to
establish new robust foundations for its health sector. In
Jordan the medical device market is estimated to be worth
USD 68 million in 2006, equal to USD 13 per capita. The
Syrian Arab Republic is known as a self-contained country in
terms of the different economy’s industries. National medical
factories, which have recently increased to the number of 59
compared with 24 factories in 1990, manage to cover 90%
of the local market's need. 44 medicine factories are now
exporting their production to 41 Arab and foreign states.
Lebanon has the best hospitals and physicians in the region;
when the war ended in 1991, the health sector in Lebanon
was facing several problems but was able in a very short time
to climb up and restore all its resources to reposition in the
leadership of the domain. The ratio of private doctors per
capita in Lebanon is among the highest in the MENA region
with growing emphasis for newly developed medical projects
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like the BGUH (Beirut Governmental University Hospital)
and the Clemenceau Medical Center.

Egypt is one of the largest medical device markets in
the Middle East (along with Turkey and Saudi Arabia),
worth an estimated USD 230 million in 2005. Per capita
consumption, however, of USD 3.50 is one of the lowest
in the region. The rest of North Africa benefits from the
advantages of being close to the European market, the
health sector there varies between countries, the most
distinctive between these countries is Tunisia where
the significance granted to health as a component of
development has continually increased throughout
the past decade and the total expenditures on health
have increased from USD 1,512.91 million (1995) to USD
2,127.85 million (2005).

As the MENA's healthcare facilities continue to develop,
including ambitious developments such as Dubai
Healthcare City and International Medical Center (IMC)
in Saudi Arabia, an increasing number of international
companies are looking to partner with local organizations
to increase their penetration into the region and investors
are spotting tremendous opportunities due to the
changing trends in the health industry and the increased
awareness for healthy life styles in the region.

Source: World Health Organization — WHO EMRO - The
Regional Office and its Partners.
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The Arab Health magazine, published by Chatila Publishing House (CPH) since 1986, is
a specialized business magazine that portrays information about the latest advancements and
technologies in the Medical, Laboratory, Pharmaceutical and Nutrition industries. The publishing
of the Arab Health magazine was suspended late 1993 due to the Gulf war and Lebanese civil
war aftermath; it will be re-launched in 2006 starting with May-June issue under the name of
Arab Health World (AHW) to be again the world’s gateway to the Middle East and North Africa
(MENA) health-related industries.
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Every issue of AHW magazine is kicked off with an Opening Letter comprising timely com-
mentaries and viewpoints from the Editor-In-Chief. An Open Forum provides AHW readers with
a space to exchange ideas, opinions and suggestions. The issue’s Feature section is a mixture of
technical articles on current practices and advancements, case studies and specific technologies
within the Medical, Laboratory, Pharmaceutical and Nutrition industries. AHW also gives in-depth it £
Industry Spotlights at newsworthy market trends, major projects as well as products that are new = T
to the industry, redesigned to offer innovative solutions for the different sectors of the Health
industry. Every issue also provides several Country / Regional Reports including industry status
and projects being implemented in it allowing companies to make smart investments in the right
place at the right time. Highlights on recent industry Publications, Interviews with decision-mak-
ers and specialized professionals, Corporate Happenings and Products and Services are presented
via accurate and up-to-date information that meets professional standards and attracts high-
quality readership. Every issue is as well an important resource for major Coming Events and
those which have already occurred. ST

BUYERS'GUIDE

The purpose of AHW magazine is assisting in the dissemination of technical information, case studies, equip-
ment and product development. The publication will be reviewing research advances to promote a greater under-
standing of the potential of healthcare in meeting increased urban pressures and the demand for public well-being
in the MENA region.

With the “quality over quantity” motto on the run AHW will be circulated to the desktop of leading decision
makers working in over 8150 firms engaged in the Health industry throughout the Middle East & North Africa, and
will be published six times a year in a bi-lingual format (English-Arabic). With 4 readers for every copy on average,
we can say that more than 32,600 individuals will be reading every issue of AHW magazine.

When you need Health updates, www.ahwmag.net is your reference!

The newly revamped www.ahwmag.net offers authoritative insights to the Health industry through a combi-
nation of industrial news and trends, innovative technologies, country reports, material focuses, and event news
related to the Pharmaceutical, Laboratory, Health Care and Nutrition industries. Log on to www.ahwmag.net and
delve into the world of Health where future issues of the Arab Health World (AHW) magazine will be available in
two formats (html and pdf e-book) for your review.

The future success of Arab Health World (AHW) magazine will stem from a simple concept based on reliability,
novelty, hard work, quality, dedication and commitment. An assiduous and rigorous Honorary Editorial Consultants
(HEC) team and a strong marketing network contribute to our success. Specialization, professionalism, extensive cir-
culation and bilingualism make AHW magazine the ultimate reference for the Middle East & North African (MENA)
business & professional community involved in the Health industry.

In a quest to fulfill its slogan “Helping Advance the Middle East and North Africa”, Chatila Publishing House
(CPH) presents to its readers three other magazines tackling three industries, namely Water, Construction and Food.
Arab Water World (AWW) magazine the sole publications serving the Water, Wastewater, Irrigation and Energy
industries in MENA, Arab Construction World (ACW) magazine serving the Building, Construction Machinery,
Road and Power Generation industries in the MENA region, Middle East Food (MEF) magazine the leading Food,
Beverage, and Packaging industries magazine in this region. Other CPH products incorporate three directories, each
listing more than 15,000 export/import minded firms in seventy five different countries working in the industries
related to water, construction and food in several geographical regions. In addition, two portals, www.menainfo.
com and www.menahealth.com, will be launched during 2006; and a series of services dedicated to decision-makers,
professionals, and experts working in the above-mentioned field divided into four categories: Agents and Distribu-
tors, Industry Links, Project Monitor and Coming Events.

Rajaa Chatila graduated with a BS in biology and then an MD from the American University of Beirut (AUB) after
which she traveled to the US where she did her residency training in Internal Medicine and got the American Board
Certification. She then did a fellowship in Gastroenterology and Hepatology at Yale New Haven Hospital, Yale
University and got board certified Gastroenterology.

Rajaa was the head of the gastroenterology division at Makassed Hospital in Beirut from 2002 till Dec 2005. Cur-
rently she is an attending physician in the division of gastroenterology at Clemenceau Medical Center (an affiliate
of John Hopkins Medicine) and at the Beirut Governmental University Hospital (BGUH). She is also a member of the
Lebanese Society of Gastroenterology.

If you like to contact her, you can send an e-mail message to r.chatila@cph.com.lb
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May / June July / August
System Focus Cardiology and Cardiovascular System Neurology
<
Feature Anaesthesia Urology / Gynaecology
* Respiration Equipment / Inhaler and Aerosol Appliances * Physiotherapy / Orthopaedic Technology
. * Laboratory Analyzers & Equipment * Emergency Equipment and Resuscitation
I ligh
ndustry Spotlights * Patient Monitoring Systems / Measuring Stations * Oncology and Cancer Treatment I
* Operating Rooms Equipment & Accessories * Catheters and tubes
Health Industry Contacts* Anaesthesia Physiotherapy / Orthopaedic Technology <
* Lebanon * Saudi Arabia
. * Germany * Turkey
try / R 1R t
Country / Regional Reports * Bgypt * Far East
*U.AE * Switzerland
Editorial Material Due April 10, 2006 June 10™, 2006
Advertising Material Due April 20", 2006 June 20™, 2006
Publishing Date ** May 1", 2006 July 1%, 2006

* Supplement wherein leading health-related companies can place their listings for free, thus introducing their products and agents / distributors in the MENA region to AHW readers.

**|ndicates when the issue would be available from printing press for circulation and distribution. In some circumstances, a delay of maximum 2 weeks might occur.
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editorial 2006

!

September / October

ENT (Ear, Nose and Throat)

P 2006

November / December

Ophthalmology

Drugs and Pharmaceuticals

Nutrition

* Radiology and X-ray Technology

* Bandages / Dressings / Wound Care
* Diagnostic Equipment & Instruments
* Implants and Prostheses

* Dentistry Equipment & Accessories

* Sterilization and Disinfection Equipment

* Imaging Equipment (CT, MRI, Ultrasound)
* Rehabilitation Equipment & Devices

Drugs and Pharmaceuticals

Nutrition

* Qatar
* Kuwait
* Jtaly

* USA

* North Africa
* France

* Australia

* UK

August 10™, 2006

October 10%, 2006

August 20", 2006

October 20%, 2006

September 1, 2006

November 1™, 2006

If you are interested in publishing your editorial material in AHW, please email the editorial department at editorial@ahwmag.net

() w7 (Gl ged) 500

(Gmiged) 91 5 / (guibo) shii

>

ol | oo b

Y™ & m

srandl jleal

Ol il g CE o I kil

Libaill al5a¥1 ale | (sl Sleall o

sl o gt VAl Egag

pLSRI 21985 GLAES 5 (ALl g el
ALY g £ g lghall laxa —

Leadte 5 Laillopaall (a1 pa¥1 —

b g A0 jllid —

BLaiiul 3jeal o pudiill olina —
Julaill oliaa — . X

Gl Slana \ el &l ye daliii — sl ol
olalasdl By8 oliza —

alliadl aygdi Gladdly Aliyadll 7 Sl EYRENAIP W] daall dslua &
Baa gl &y yadl dSLoall — gl —

i Latall — o "

sy d,,j - e UL / gl ll (i
b gous — Baadiall Ly padl ool yla¥l -

Yool saisn [ Ol Ve

Yoot dagl [l Ve il 3ol gf Yokl g oy

Yot ssiss [ ol Y

Yoot Yl [ ol Yo Aed] 3l gkl o Yokuw! R )G

Yt galss / joad )

Yoot gala /L0  yliid]

ol Laall alle 61,3 ) Ly 8l Jlad g daug¥1 3yl (8 L ge 9 Lilatie apoli g Laalpe pitd dauall plad (g8 3030, GlS pill OlSaly Eaa Bale x

s gl Laliadi 33al Daall piysd pals glal¥l pany (8 Ty o8 | Laalaall pa Laall s eyl s xx


mailto:editorial@ahwmag.com

A B

Introduction

ARAB HEALTH WORLD

Your Gateway to the MENA Health Industry

Since its inception in 1986, Arab Health (AH) has been the leading health trade
publication in the Middle East & North Africa until it was suspended early in 1994

4.1.1).3]_]4213." due to the Gulf war and its ensuing turmoil, as well as civil unrest that happened in

e »

Arab Health

Lebanon.

Today, the magazine is re-launched to serve decision-makers and key buyers in more
than 8,150 firms. The reborn Arab Health World (AHW) is the product of Chatila
Publishing House (CPH) 30 years’ experience mingled with innovative technological
advancements to endow parties active in the health industry with swift and high end
access to the Medical, Laboratory, Pharmaceutical, & Nutrition Industries.

With the ever-growing health market in the region, AHW will provide pioneering
o marketing and advertising solutions to support advertisers’ specific brand objectives.
LT — Advertisers can satisfy their needs in AHW through the customized programs. Spon-
=\ sorship positions, editorial placements, big event promotions, insertion strategies and
pricing programs are all available. We invite you to put your thoughts and impres-
sions in the hands of our creative marketing specialists, who will help you customize
a program to achieve your goals and maximize your Return On Investment (ROI).
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Ask for Your 2006 Special Promotional Package!

A standard we have set for oursleves to stand out among the others.

To offer our clients a wide range of opportunities that are closely matched to
their needs.

To have a far-reaching business horizon, and to nurture steady growth by
building relationships based on trust and recommandation.

We believe all this can be done through a synergy of commitment, experience
and innovation.

’ _

993

Jluly- Sep?ember 1 .
Reasons To Advertise

AHW magazine is a vital industry source that carries state-of-art news about ' 3
the various health sectors keeping decision-makers updated with any new :
developments and trends.

Outstanding Exposure
We circulate AHW to over 8,150 private and public sector firms.
Our readers are local, national, and international health industry professionals as
well as influential market leaders.

Market Expansion
We help our clients to penetrate lucrative MENA health market.

Straight to the heart of the Event
Bonus copies of AHW magazine will be distributed in major events taking place in
the MENA region, enabling our clients to reach a wider market.

If you are interested in advertising in AHW, please do not hesitate to contact us by:
Tel: +961 (01) 748333 ext. 143 - Fax: +961 (01) 352419 ; e-mail: marketing@ahwmag.net
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The Vitapan System

~/Now We Give You the Choice

We offer a full range of
Hospital Disposable Products

I\
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Print Options

@ Display Advertising: We offer the choice of either full-col-
or or mono display spots (with no additional loading for col-
or), in a range of sizes and placements. Our policy of allocat-
ing no more than 35 percent of available space to advertising
material ensures that your advertisement will not only be no-
ticed, but also really stand out! Research has showed that the
application of color to a display ad boosts the ad’s visibility.

® Classified Advertising: The Buyer’s Guide (BG) is a regular
classified advertising section that appears in every issue of
AHW. This service offers high visibility at a nominal cost. Your
classified ad is a 9 cm width X 6 cm height (3 5/8" x 2 3/8")
that includes your company logo, product photo and a short
message with your contact details.

® Advertorials: An advertorial is the ultimate way to get
your message across. It is an editorial piece that is tailored to
promoting your business, including pictures and full contact
details.

® Fixed Inserts: Distributed either MENA-wide or to
specified countries, fixed inserts are popular and effective ad-
vertising, as they make your ad stand out from the rest!

® Company Profile: This form of advertising offers a com-
prehensive coverage of your company’s history and products.

Online Options

www.ahwmag.net

Online advertising has become necessary to any marketing cam-
paign. For a guaranteed effective communication, we will place
your banner with a link to your company’s website or e-mail ad-
dress on the AHW website. Your online advertising options are:

Top Banner
Width x Height: 470 X 60 pixels
Max size (Kb): 30
Types: GIF, JPEG &/or animated GIF

Right Side Banner
Width x Height: 120 X 160 pixels
Max Size (Kb): 30
Types: GIF, JPEG &/or animated GIF

Other Options

Direct E-mails: You can promote your equipment, products, and services to a vast database of decision-makers through
our expertise. AHW will commit itself to forwarding your message to our subscribers by email.

If you place your full page or more ad(s) in AHW magazine, you will be entitled to placing your banner for free on the
AHW website. Email us at marketing@ahwmag.net to find out more regarding this offer.
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Ads Material Specifications

should be directly submitted by post to our office or
through the concerned agent (if available). Digital material must be accom- :

panied by an accurate color proof (chromaline) and a list of all files should be
supplied.
should adhere to the following specifications:

¢ Images should not be enlarged or reduced more than 10% in page layout

program.
¢ All images must be available at 300 dpi or more.
¢ Document size should be created to the final trim size of the page / ad.
¢ We do not accept Microsoft Word, PowerPoint, Paint or Publisher Files.

Supported File Type Specifications:

¢ TIFF, PDF, JPEG and CDR will be accepted.

® QuarkXpress 5.0 or 6.0, with relevant fonts and images.

¢ Adobe Indesign V 2.0, Adobe lllustrator V 9.0 and above.
(All fonts & images should be outlined & embedded)

e Corel Draw V 11.

— Interior Pages: 70 or 80 grams LWC Paper TOP KOTE-L
— Covers: 150 grams 2S Coated Paper Matt

Notification of cancellation must be made at least fifteen days before Publish-
ing Date (as indicated in Editorial Program). Changes or cancellations must :

be received in writing. Any advertiser canceling afterwards must pay the full
charge for space. The publisher reserves the right to use previous material if

copy is not received by Advertising Materials Due deadline (as indicated in Edi- :

torial Program).

gwd@cph.com.lb

Display Ads Full Color (4C)
Frequency Once Two Times Three Times Four Times
Currency $US Euro $US Euro $US Euro $US Euro
Full Page 2950 2458 2655 2213 2508 2090 2360 1967
Half Page 1800 1500 1620 1350 1530 1275 1440 1200
13 Page 1300 1083 1170 975 1105 921 1040 867
14 Page 1100 917 990 825 935 779 880 733
Display Ads Black & White (B&W)
Frequency Once Two Times Three Times Four Times
Currency $US Euro $US Euro $US Euro $Us Euro
Full Page 2300 1917 2070 1725 1955 1629 1840 1533
Half Page 1400 1167 1260 1050 1190 992 1120 933
13 Page 1050 875 945 788 893 744 840 700
1/4 Page 850 708 765 638 722.5 602 680 567

® 1 Publisher’s Standard Color & Black Ad: $US 150 (Euro 125)
Black & White (Extra Color) ¢ 1 Matched Color & Black Ad $US 250 (Euro 210)

¢ 2 Matched Color & Black Ad $US 350 (Euro 290

Special Placement
Frequency Once Two Times Three Times Four Times
Currency $US Euro $US Euro $US Euro $US Euro
Double Page Spread 5500 4583 4950 4125 4675 3896 4400 3667
Inside Front Cover 3850 3208 3465 2888 3273 2727 3080 2567
Inside Back Cover 3600 3000 3240 2700 3060 2550 2880 2400
Outside Back Cover 4600 3833 4140 3450 3910 3258 3680 3067
Classified Ads (Buyer’s Guide) . ..

Currency TS Banner / Online Advertising
One Time 450 370 Period Three Months Six Months Nine Months | Twelve Months
Two Times (Each) 400 329 Currency $US | Euro | $US | Euro | $US | Euro | $US | Euro
Three Times (Each) 335 275 Top Banner 470x60 Px (Each Month) 125 104 115 96 100 83 75 63
Four Times (All Prepaid ) 1250 1028 Side Banner 120x160 Px (Each Month) 100 83 20 75 75 63 60 50

Ads Mechanical Data

space Dimensions (width x Height) mm

1 Simple Page Print size 188 x 254
2 Bleed Page Trim Size 215 x 285

Original Size 220 x 290
3 Double Page Print Size 405 x 254
4 Double Bleed Page Trim Size 425 x 285

Original Size 435 x 295
5 Vertical 2/3 Page Print Size 120 x 254
6 Vertical Half Page Print Size 88 x 254
7 Horizontal Half Page Print Size 188 x 127
8 Island Half page Print size 120 x 184
9 Vertical 1/3 Page Print Size 57 x 254
10 Horizontal 1/3 Page Print Size 188 x 88
11 Vertical 1/4 Page Print Size 88 x 127
12 Horizontal 1/4 Page Print Size 188 x 60
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North Africa Circulation

Region Total Circulation
Internationally 571 Country Total Circulation
North Africa 849 Tunisia 53
Middle East 6730 Algeria 70
Total 8150 Sudan 82
Country Total Circulation Morocco 118
Yemen 84 Egypt 439
Jordan 162 Total 849
Turkey 181
Iran 245 3 3
International Subscribers

Syria 270

Region Total Circulation
Kuwait 31

South America 29
Qatar 319
ro— 325 Oceania 37
S 367 Africa 42
Bahrain 388 North America 124
Saudi Arabia 1631 Asia 158
UAE 2447 Europe 181
Total 6730 Total 571

Circulation by Activity
B Commodities & Consumer Goods
M Communication & Information
Technology
Dentisty
Diagnostics
M Drugs & Pharmaceuticals
¥ Electromedical Technology
[l Health Premises Building
Technology
¥ Laboratory
M Nutrition
Il Physiotherapy / Orthopedic
Technology
Publications & Services
Rescue & Emergency

International Circulation

32%
W Africa \

M South America 3/7

Oceania
North America
W Asia
M Europe

28%

Circulation by Category

Doctors, Hospitals & Clinics
u 2%
3%

W Laboratories
Establishments 5%
Health Authorities

M universities & Medical

Schools

45%

M Medical Services on Armed
30%

Circulation by Region

7%

83% 10%
= International Subscribers
u North Africa

Middle East

Forces 10%
B Pharmacists / Chemists
Medical Ancillary Services
North Africa Circulation
Egypt 71439
Morocco 1 1118
Libya I— 7
Sudan [ 82
Algeria [ 70
Tunisia [153
0 100 200 300 400 500

Middle East Circulation

UAE —_— 2447
Saudi Arabia 11631
Bahrain z 388

Oman =367

Lebanon = 325

Qatar ——319

Kuwait = 311

Syria 270

Iran 245

Turkey — 181

Jordan 162

Yemen

0 500 1000 1500 2000 2500 3000

For more info on AHW's circulation figures, please contact us at circulation@ahwmag.net
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offers a series of services dedicated to decision
makers, professionals, and experts in the health-related fields.

Provides a complete list of contact details of agents and distributors located in
the MENA region

Project Monitor Highlights the latest news about the major projects in the MENA region, namely

Tenders, Project Bidders, Awarded Contacts and Project Developments.

Industry Contacts:
puts you in contact with health-related suppliers, manufacturers, purchasers, sellers, re-sellers and
high-level professional employees. A supplement will be printed in every issue of AHW. It consists
of two sections: First section carrying details about international and regional manufacturers or
suppliers of equipments or products relevant to the topic covered in the issue concerned; the sec-
ond section will cover names and contact details of firms acting as agents, representatives, distribu-
tors, etc. to the firms listed in section one.

Buy & Sell: is where professionals and companies can sell and buy products and services in an
auction-like space.

Career Center: provides professionals with careers in major organizations or organizations seek-
ing to fill vacancies with suitable candidates.

Coming Events lists the dates of various industrial, professional and business-related exhibi- r

tions, conferences, workshops, and seminars.

‘ For more information, send us an e-mail to services@menahealth.com

An Indispensable Health Industry Reference in
The Middle East & Worldwide:

Middle East & World Health Directory (MEWHD) will be available in 3" quarter
2007. It's a unique, valuable reference book, indispensable to worldwide manufacturers,
exporters, importers, retailers and distributors of pharmaceutical, laboratory, healthcare
& nutrition products.

® User Friendly Indexes sorted by:

® In depth research and analysis of the health industry by country

® Display Ads ® Ads Within the Listing Columns ® Bold Listings
® Color in your Listing or In Your Ad  ® Photographic Color (Process Color)

magazines, directories, portals, services, research and events.

® |istings@mewhd.com (To Inquire about listings types and specifications)

www.mewhd.com

- Activity - Company Name - Country - Brand Name - Executive Name

® Multiple Classified headings

The MEWHD is published by Chatila Publishing House (CPH), the leading information provider since 1977, for the
water, construction, food and health industries in the Middle East and North Africa, through its products which include

® info@mewhd.com (General Inquiries) ® marketing@mewhd.com (For promoting your products)
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Honolulu Mexico iy =

Benelux

Mr. Peter Sanders

S.LLP.A.S. International Media
Representatives

Tel.: +31 299 671303

Fax: +31299 671500

Email: psanders@sipas.nl

Web: www.sipas.nl

Gemany

Mr. Randolf Krings
EuroMediaConnect

Tel.: 49-0-611 5324416

Fax: 49-0-611 5324519

Email: look@emcmedia.de

Web: www.euromediaconnect.com

.....

Agents’ List
Spain

Ms. Vannessa Hernandez

Publistar Representante de
Medios Internacionales

Tel: 34-91-456 0848

Fax: 34-91-554 4664

Email:
vanessa.hernandez@publistar-es.com

Web: www.publistar-es.com

Switzerland

Ms. Verena Isler

ISLER ANNONCEN AG

Tel: +41 447340472

Fax: + 41 44 734 06 80

Email: verena@islerannoncen.ch
Web: www.islerannoncen.ch

Italy

Mr. Fulvio Bruno
FBCommunication s.r.l. a socio
unico

Tel: 39-059 4270122

Fax: 39-059 4279368

Email:
fulvio.bruno@fbcommunication.org
Web: www.fbcommunication.org

*The above list of agents is
growing and subject to change.
In case there is no agent in
your country
please send us an email to:
marketing@ahwmag.net

Turkey

Mr. Murat Gurel

Gurel Medya

Tel: 90-212-2126998

Fax: 90-212-2133473
Email:_info@gurelmedya.com

Arab Health World (AHW)

U.K

Mr. Paul Barrett
Hartswood Media
Tel: 44-1268-711560
Fax: 44-1268-711567
Email: IEAco@aol.com

U.A.E

Mr. Fouad Hammad
International Advertising LLC
Tel: 971-4 -2699855

Fax: 971-4-2691514

Email: interad@emirates.net.ae
Web: www.iamediaservices.com
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Arah Heakth Worli

Serving the Pharmaceutical, Laboratory, Healthcare &
Nutrition Industries in the Middle East & North Africa
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www.ahwmag.net

Physiotherapy / Orthopaedic Technology
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Arab Health World (AHW) magazine
P.0.Box: 13-5121 Chouran

Postal Code: 1102-2802

Beirut - Lebanon
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Arab Health World (AHW) magazine
Hamra, Commodore, Barouk Street
Chatila & Chehab Building, 2nd Floor
Beirut - Lebanon

Tel: +961 (01) 748333/ Mobile: +961 (70) 100094
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